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Lecturer name:
Academic Status:
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Place of work:

Course Weekly Outline

Course Instructor

Dr.nsiyf jassem mohmmed abbas

E _mail

iransiyf@yahoo.com

Title Advertising art

Course Coordinator | Chapter | and Il (Article Applied) my - my

Teaching students the basics of the art of advertising in Hqih practical and

Course Objective theoretical




Course Description

Article includes basic information relevant, including the design of the
foundations of the printed declaration and the most important artistic
styles that contribute to the design as well as the employment of the title,
graphics, pictures and advertising communication process and the
relationship between advertiser and consumer

Textbook

no

References

Art and Advertising -Joan Gibbons
Truth, Lies and Advertising : The Art of Account Planning -Jon Steel
The Fine Art of Advertising -Barry Hoffman

Advertising by Design: Generating and Designing Creative Ideas Across Media -Robin
Landa

General Notes

C A ¢ Term Tests | Laboratory | Quizzes Project Final Exam
OUISE ASSESSMEMt A5 (35%) | As (15%) | As(10%) As (40%)
no

Republic of Iraq University:
The Ministry of Higher Education College:
& Scientific Research Department:
Stage:

Lecturer name:
Academic Status:
Qualification:
Place of work:

Course weekly Outline

week Date Topics Covered Lab. Experiment Notes
Assignments
10/02/2011 The origins and evolution of advertising Design ad for hours
1
2 09/10/2011 Member agencies and types of advertising Design ad for perfume
3 16/10/2011 The basis of advertising and design Ad design by computers
elements
10/23/2011 Line - color - size - direction Design ad for hours
4




5 10/30/2011 Texture - shape - the value of the optical Design ad for stationery -
employment texture
6 06/11/2011 Unity and Diversity - balance - the relay - Design ad for food - Recruitment
repetition and rhythm - relay
7 13/10/2011 Proportionality - the contrast and harmony Design ad for the books -
- stress Employment harmony
8 11/20/2012 Exam 1
9 11/27/2011 Advertising idea and benefits that should Design ad for hours
be enjoyed by the designer
10 12/04/2011 Units involved in advertising design Design ad for color - the idea and
the recruitment of study
1 1 12/11/2012 Title and its properties Design ad for clothing -
Employment Title
12 18/12/2012 Advertising and message types Design ad for hygiene -
Recruitment Address
13 12/01/2011 Name of the advertiser and brand Design ad for toothpaste -
Recruitment advertising message
14 08/01/2012 Characteristics of the brand Design ad for sports equipment -
hire the mark
15 01/15/2012 Drawings and charts Design ad for sports shoes -
employment brand
16 22/01/2012 Exam 2
Half-year Break
17 25/02/2012 Design ad for works of art -
Career goals in the design of advertising recruitment fees
18 12/02/2012 Targets in the design of psychological Ad design for the water industry -
advertising functional dimension
19 19/02/2012 Kinds of ads Ad design for women - the
psychological dimension
20 02/26/2012 Advertising index - a public service Design ad layout for the letter
announcement
21 04/03/2012 Counter-advertising - advertising Design ad for the pollution and
affirmative - declare stress public service
22 03/11/2012 mental image of announcement Ad design for the environment -
Is advertising corrective
23 03/18/2012 Types of image advertising Design ad for juices - is hiring
Ad design for magazines
24 25/03/2012 Exam3
25 01/04/2012 Color in advertising design - the target Design for ad design graphic -
functional and psychological dimension chromatography
26 04/08/2012 Advertising and communication Design for mobile ad
27 04/15/2012 Staff communication process Design ad for car trade
2 04/22/2012 Modes of communication work Ad design and communication for
8 the public
29 29/04/2012 Advertising Design and Printing Design ad for printing machines
30 05/06/2012 Types of printing — offset- screen - Design ad for fashio
lethography
31 05/13/2012 Digital printing Ad design for digital printers
32 05/20/201 Exam 4
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Dean Signature:




